
AOE SUCCESS STORY
Advancing Organizational Excellence (AOE) executed a PR campaign on behalf of our client, 
the International Grooving & Grinding Association (IGGA), to educate the road construction 
industry on the benefits of a paving technique known as the Next Generation Concrete Surface 
(NGCS). The campaign celebrated NGCS’ expansion into a new market, South Korea, as well as 
informed road owners of best practices for implementing the technique. 

The centerpiece of the campaign was coverage of the South Korean roadwork  
in three industry publications: 

• Tunnel Business Online (which has an average monthly reach of 42,147 with a highly 
specific tunnel-building audience).

• Concrete Construction (which has 338,526 monthly page views from audience members 
concentrated in the construction industry).

• ForConstructionPros (a publication targeting construction professionals which has 262,973 
average visitors per month). 

The article was included on The International Society for Concrete Pavements’ homepage feed, 
thereby reaching an international audience of road owners. 

AOE followed up with a multichannel strategy, increasing visibility for the story: 

• An e-newsletter was distributed to a carefully maintained list that includes transportation 
authorities and government officials.

• A PowerPoint file was generated to present the story graphically.  AOE posted the 
presentation on LinkedIn’s SlideShare.net as well as an NGCS showcase page maintained 
on LinkedIn, serving as a permanent, easily accessible education portal. 

• Twitter and Facebook postings announced all links and assets.

 

AOE CASE STUDY 
AOE can help you run your business or association, launch or promote your  
products or services and help you serve your customers and members. 

“What can AOE do for you today?” 

RESOURCES
• Tunnel Business Online, May 10, 2019

• Concrete Construction, May 13, 2019

• ForConstructionPros, May 14, 2019

• ISCP, May 20, 2019 

• SlideShare.net, July 2019

• IGGA Case Study, June 2019

• Eblast, July 17, 2019

• Facebook and Twitter announcements  
of all assets

“
For continued success in the 
marketplace, IGGA member 

companies rely on road owners having a 
full understanding of available construction 
techniques that solve their most pressing 
problems. Educational outreach, such 
as that produced by AOE covering the 
installation of NGCS pavement in South 
Korea, goes a long way toward providing 
that education. Promotional materials 
created for the campaign found our 
target audience members whatever their 
preferred platform, be it LinkedIn, trade 
magazines, e-news or other outlets. We 
couldn’t be more pleased with the results.”

 JOHN H. ROBERTS
Executive Director, International Grooving 

and Grinding Association

https://tunnelingonline.com/pavement-surface-an-important-consideration-in-koreas-long-tunnels/
https://www.concreteconstruction.net/how-to/construction/pavement-surfaces-in-koreas-long-tunnels_c
https://www.forconstructionpros.com/concrete/news/21068587/south-korea-expands-use-of-next-generatio
https://www.concretepavements.org/2019/05/20/south-korea-expands-use-of-next-generation-concrete-sur
https://www.slideshare.net/kdispenza/pavement-surface-an-important-consideration-in-koreas-long-tunnels
https://www.igga.net/wp-content/uploads/2019/06/CSJune2019_NGCS_Installed_South_Korea_Long_Tunnels.pdf
https://conta.cc/30qH1lg

